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Brand Role

L %

(Achievement) (Benevolence) (Universalism)
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GOFQO’ s advanced tech- GOFQO’ s customer-first A multi-country network
nology and localized ser- mindset and tailored with cross-market inclusiv-
vices. solutions. ity, multilingual support,

and ESG transparency.
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Brand Strategy Framwork

Precision - Reliability -
Dedicated to

Last-Mile Excellence.
¥ - TS - AT

FHRNRE—AEEE

Mission:

Pioneering Smarter Last-Mile Delivery: Where Technology Meets Trust, for People Everywhere.
S MEBENRE—AREE  UERASEENME, IRFE—1 Ao

Vision:

The Trusted Last-Mile Partner for Every Local Journey.

AT HECXIRIZR, 8REFEHRIRE—REYRI Ao

Values:

001

EREL

Customer First

Focusing on customer needs and
building long-term trust.

002

&

UANRZ
People Centric

Putting people at the heart of
everything we do.

003

L

HEINIEE
Integrity & Transparency

Acting with honesty, fairness,
and openness.

004

A

SEIEF

Ownership & Excellence

Taking ownership and striving
for excellence.
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Brand Idea (Tagline)

Drive Efficiency, Deliver Trust.

SEOR, LUSIER
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Brand Proposition

Building Smarter Last-Mile Networks for Modern Commerce

GOFO is a technology-driven last-mile network built for the speed and complexity of modern
e-commerce.

Guided by the principle “Drive Efficiency, Deliver Trust,” we combine intelligent technology
with deeply localized operations to transform last-mile delivery into a scalable, data-driven
network.

By integrating network design, operational intelligence, and real-time execution into a unified
operating model, GOFO enables platforms and brands to scale delivery efficiently while
maintaining consistent reliability and customer experience.

Across North America, Europe, and growing cross-regional flows, GOFO is building a new

generation of last-mile infrastructure designed for efficiency, resilience, and long-term growth.
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Brand Story

Precision. Reliability. Excellence: Where Technology Meets Trust in Last-Mile Delivery

At GOFO, we believe true logistics transformation begins with redefining precision and
reliability in last-mile delivery.

Founded in Los Angeles in 2023, GOFO was built as a technology-driven last-mile
network designed for the evolving needs of modern e-commerce. From the start, our
goal has been simple: combine intelligent technology with deeply localized operations
to create a more efficient and reliable delivery network.

The Challenge as Opportunity

As e-commerce grows, delivery expectations continue to rise. Speed alone is no longer
enough—brands and consumers expect precision, visibility, and consistent reliability
across increasingly complex last-mile environments.

A Network Built for the Future

Guided by the principle “Drive Efficiency, Deliver Trust,” GOFO integrates technology,
operational intelligence, and standardized execution to continuously improve delivery
efficiency and service quality.

Because we believe the best logistics doesn't just move parcels — it builds trust, from
the first mile to the last.
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Logo Mark
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The logo uses clean geometric shapes
and modern typography to reflect the
brand’s efficiency and contemporary

style. Orange symbolizes energy and
action, while white represents
transparency and sustainability. The

minimalist design aligns with the brand’s
eco-friendly values, emphasizing
simplicity and resource efficiency.

Orange Background White Background Black Background
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Main Logo
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The main logo combines a dynamic
logomark and a sleek wordmark,
embodying the brand's energy,
efficiency, and modernity. The vibrant

orange represents action and passion,

while the deep brown and white
variations ensure versatility across
applications. Its sharp lines and
geometric balance highlight
innovation and professionalism,
making it adaptable to both digital
and print platforms.

Logomark

Wordmark

P. 08-31
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SO0F0

sOF0D

Orange Background

Main logo

OUOFD

White Background

OUOFD

black Background




Logo

Clearspace

LETEENX T InsE E RS T B
INXIE, DU RELS M EFM MR AR A= T o

The clearspace defines the minimum
area around the logo that must remain
free of any other elements, ensuring its
visibility and impact are preserved.

Minimum Size

/RS RIE T ARESEFR B N A PR S M

MR DETEEENE,

The minimum size ensures the logo
remains legible and maintains its visual
integrity across all applications.
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Logo

Favicon

EWREE T RS IZIOTT R, UENRFFa
HZFER, E X EZBAPRFmEIRRE,

The icon adapts the core elements of
the logo for versatile use in digital
platforms, maintaining brand
recognition in compact formats.
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Logo

Logo Color
Usage

tTIERTR T LogoEZME S FIEFRERE®
BB, R E M EM SRR A E, BRI T
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This page provides examples of proper
logo color usage across diverse
backgrounds, ensuring clarity and
brand recognition. It demonstrates how
the logo adapts seamlessly to different
design contexts while maintaining visual
consistency.

Brand Guideline
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Logo

Logo Misuse

tETTESIE T LogoE A SRV B, Flanxs LA
B ARERNHEN B B AN A —HIN A X
LRz mMLogoRY AT IEM auhE By —BU%,

This page highlights examples of
improper logo usage, such as
insufficient contrast, unauthorized color
changes, and inconsistent application.
These misuses compromise the logo's
visibility and brand consistency.

Brand Guideline
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Colours

Colour Palette -Digital

m e BIRILETI 51780710 Ik B85 B B RF/aH
5%F 8. BB FAMEEE, AmEEANIN
5 Zip RN AR AN,

GOFO orange represents energy and

movement. Neutrals ensure clarity and balance,
while accent colours support flexible digital use.

Colour Palette -Print

ENRINZ AR5 LAFEERY Pantone B85 & E /A Color
Bridge XJ CMYK #{B . R FENRI T Z R, &8
FREETNESEMGREIRINREFEERBLEEN
R, ~rlAEITEREZEN,

For print production, please refer to the
specified Pantone codes and their
corresponding CMYK values from the official
Pantone Color Bridge. Due to technical
limitations in print reproduction, slight
variations between digital display and printed
output are normal. These differences do not

affect the final appearance on paper or fabric.

Brand Guideline

PANTONE 1655c

RGB 252 76 2
HTML FC4C02

CMYK 073980

< Pearl White >

RGB 248 245 240
HTML F8F5FO

GANTONE Warm Gray 1 Cp)

CMYK 3367
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RGB 255 255 255 HTML FFFFFF
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Extended
Colour Palette

NEFRTR, TR EIRE R B BRI
BRI,

As demonstrated here, the extended
palette can be extremely functional
when displaying information, data and
certain Ul interactions.
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Search for the delivery person

. David Madsen 95%
Service period: 2.5 years, working at nigh

Max Kurfield 907

Service period: 2.5 years, fastest deliver °

Mark Lefson 907
Service period: 3 years, fastest delivery °

Home Page

& &

@ Tracking

Help Center
Electric Bike

Tutorial License plate Q Delivered

On the way
Settings 3 pAvID MADSEN @ MAX KURFIELD
Tesso ; lllinois Tesso _ . lllinois
16.0023 21.0024 16.0023 21.0024

3 MARK LEFSON 3 cHLOE CELES

Tesso . llinois Tesso L lllinois
16.0023 21.0024 16.0023 21.0024
3 ouvia 3 BeNJAMIN

Tesso .. lllinois Tesso ; lllinois
16.0023 21.0024 16.0023 21.0024

Total Creates Total Delivers = Creates
22.898.25: 17.224., 5., = Deliveres
8k
6k PN S Y
- . iy
IS Lo e N . — o
Ak “boo-
% ¢ ) 4
R LT &
0 1 2 3 4 5 6

Delivery Van

License plate

upcoming Transfer

On the way [

gl DW-4274928747

Tesso 16.0023

DW-434628746

Q

Delivered

Cassin Nanvost

lllinois 21.0024

Cassin Nanvost

Tesso 16.0023

DW-9472984729

lllinois 21.0024

Cassin Nanvost

Tesso 16.0023

DW-4572645928

lllinois 21.0024

Cassin Nanvost

Tesso 16.0023

DW-28719373870

lllinois 21.0024

Cassin Nanvost

Tesso 16.0023

DW-3627937462

lllinois 21.0024

Cassin Nanvost

Tesso 16.0023

DW-9575482564

Tesso 16.0023

lllinois 21.0024

Cassin Nanvost

— lllinois 21.0024

Sustainable development

24

22

()

4

2
Recycling
[times Monday Tuesday Wednesday

Thursday

Friday

Saturday

Sunday
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Typography

REEFARIERT Poppins, B LEE. J1{AIRE
RIS TTER, IEE LS T LAY 58 XA
FAne KA Semibold, RETEEE R, R
o E UEMT; IESXXRENEER Regular, LR
FRRENEE RS E R oo BV 7. XME S 7Em

Poppins

B RBREIE 7R — BREARE R,

Light

AaBaCcDcEeFfGgHNIIJJKKLIMMNNOOoOPPQQRISSTt

Poppins is the selected brand typeface,
celebrated for its clean, geometric

design that aligns with modern and Reg ular
professional aesthetics. The use of

AaBaCcDcEeFfGgHhNIIJJKKLIMMNNOOPpPQQRrSsTt

Semibold for main headlines

emphasizes key messages, ensuring SemiBOld
they stand out, while Regular is chosen

AaBaCcDcEeFfGgHhIiJjKKLIMMNNOOPpQQRrSsTt

for body text to maintain readability and
balance. This combination creates a

cohesive and polished visual hierarchy BOId
across dll brand communications.

AaBaCcDcEeFfGgHhIiJJKKLIMMNNOoPpQQRrSsTt
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Typography

Z R F %8 T Noto Sans, Noto Sans &—##
FRFR, Tt R ERZHIESFIXFNoto
Sans 13 #F SC ((FARX) . XE&FEFER
— NEEZERE,

Noto Sans is the selected language
support. Noto Sans is an open source font
and supports most languages and
scripts across the world.

SC (Simplified Chinese) is also supported
by Noto Sans. This is an important
consideration for the fallback font.

j [Brand Guideline
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* AJ5E - 7IF

BEbRE—QEACE

Light T NEEF PN, M ZTEE, BFE1E NINED, ZeEES K.
Regular BATIRIDREY, f5/HERIT, RS EIPAFT, RIFIRLZIN—RmBA S E#.
SemiBold  H{B#EhrTEEAIH S ST, IEERIPA, BILIME, AU R B KT,
Bold ZIDMEME TN INFITE L B N ERER1T mhd i {EMREY 5 T
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lconography Usage Guidelines

mmhEF A e S EEINT RS [B—IRIRR
LESE AR EEINR. mMEEINR A £ A [F) 1R IR
FITIERARFFRIGHEFT, NMFEEN & EC
B E. LLHIEURIIER 1B IRIEA B I
& EEN—EEIER.

Our brand includes two icon sets. Do
not mix icon sets in the same
section/page. Both sets can be used
across different sections. Keep
original style. No color scheme, size,
or effect changes. Please choose the
set that best fits your content style.

\| _J R - _ © .

Package

Pickup

Q

Parcel with lens

NEWSROOM

4

Invoice

N/

Parcel process

o> [z We

Delivery Truck Delivery Van Electric Bike In Transit Warehouse Returns
J — O
Exchange Web service Digitigation Gear Globe Clock

971D 29 4 © 5

In Transit 1 Delivery Truck In Transit 2 Hands Help Invoice




Imagery

Image Style

= 5Bt
OPERATIONS & INFRASTRUCTURE

Bt B FBEMR.
@Eé“éﬁiiﬂﬁ BHSYIRARENGITRS.
sRIEBME . REESEEMIR, (T RNESH

=
JEo

Clean, structured and purposeful.

The imagery highlights vehicles, facilities
and logistics systems in action.

Focus on clarity, precision and the scale
of operations, expressing efficiency and
reliability.

Brand Guideline
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Image Style

B35 A%
AUTHENTIC & HUMAN

B3, BE UAAT,
EE=IRTS5EFNFRNBEARR,
sm1E T s BN MES miE R RN EL £,

Genuine, confident and people-focused.
Images capture real employees and
partners in natural interactions.
Emphasise professionalism, teamwork and
the human energy behind the brand.
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Auxiliary Graphics

Specification

1.—UmFCPRIER 2. R Ao PREE 4. hiek%x A ness fe—Im R Y] B E

One end extends infinitely. Infinite extension at both ends Rotate and zoom in at one end after rotation to cut out the image

-___

3. —Im AL B
Enlarge and cut out the picture at one end
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Internal Operations Apps Internal Operations Apps

>

APP Icon

GOFO DRIVER
| Customer-Facing Apps Internal Operations Apps
BRI T ARSHZIOTT R, IENHF T e
ZIFWEER, TR ERINH R mhEIR 5,
The icon adapts the core elements of the
logo for versatile use in digital platforms,
maintaining brand recognition in My GOFO GOFO PICK UP

compact formats.
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=F0O0F0O Support  Shipwithus ~  Drivewithus ~  Aboutus + &= 5 TRACK

Ul / UX Design Tone

Drive Efficiency,
Deliver Trust.

GOFO is a LL5.-founded last-mile logistics provider
combining innavative technolegy with lacal expertise 1o
deliver efficlency, reliability, and trust.

Entar your Trocking Number TRACK

Drive Efficiency,
Deliver Trust.

\

FROUDLY SUPFORTED BY

d'TikTok  SHEIN TEMU  ebay  AlExpress  Wamart

Your Last-Mile
Partner in Precision
& Reliability

GOFD partners with trusted Delivery Service Providers
(D5Ps) ta power reliable, efficient, and transparent lost-
mile defivary. With advanced routing technology and real-
time tracking, we optimize every route and streamiine
operations, bringing seamless delivery experiences to e-
commerce and local businesses across the LS. and

Drive Efficiency,
Deliver
Trust.

beyond.

Rﬂ User name

I\ L]

L=

Q‘ ‘ Please enter
User name
—— Password
Delivering Value at I
Pcssword Please enter Every Mlle our galf-operated and partnar delvery network spans.
I's eilies, subsurbs, and rural areas nationwide =helping you
grow sales with confidence,

Please ente

@ wide Coverage, Bigger Reach

@. Smart Pricing, Greater Efficiency

(O Agree to the service agreement and privacy policy

di_‘ Custormner Service that Cares

é, Customized for Your Business

Nationwide Coverage with
Crnand Aand Dalickhilifg
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Social Media Template

@ GOFO coe @ GOFO

Pioneering Smarter
Last-Mile Delivery:

Where Technology Meets Trust,
for People Everywhere.

The Trusted Last-Mile
Partner for

SOFL0  Everylocal Journey.

www.gofo.com

o a<x - A o a< - A

= AhRTU B HhRTU

Conventional layout Free layout

4 gl /7 “
] D-elive?Tru st-.

O Q<

WITRR TV

Video format

22x

22x

P. 24-3]1
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Touchpoints

Drive Efficiency,
Deliver Trust.

2026
ANNUAL
REPORT

50F0

James Smith

Terminal Sourcing Manager

& james.smith@gofo.com

o=J0s

FOR

DEVELOPMENT
AND STRIVE |

123-752-9078

A b rq H a m gofo@gofoexpress.com

Logistics Manager www.gofoexpress.com

Q@
(@)
M
o
2
L Q
3
(2]
®

Business Card / Badge [/ Lanyard / OFO |
Envelope [ Letter Paper [ Pencil / Al e o bR

Annual report cover

5 o ISP s % i

SUSTAINABLE =
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Document Template

TABLE TITLE AREA sOF0 TABLE TITLE AREA sOF0

TRADING UNIT: ORDER NUMBER:
DATE: POSITION: | :
SERIAL RECIPIENT RECIPIENT EXPRESS TELEPHONE DATE |
CONTE NTS NUMBER NAME ADDRESS TRACKING NUMBER NUMBER !
! |
B : |
| FREE-AREA
3 :
COMPANY INTRODUCTION . 1
FRONTIER TRENDS .
INDUSTRY REPORT ANALYSIS R :
STRATEGIC PLANNING Single person: consignee: Reviewer: :———————————————:

PRODUCT INTRODUCTION
PRODUCT MARKET ANALYSIS

TABLE TITLE AREA BSOF0 TABLE TITLE AREA sO0F0

D e il 2
TRADING UNIT: ORDER NUMBER: AN S
AN S
DATE: POSITION: ! ° ’ !
O'l COMPANY ! N t !
INTRODUCTION ! \ et !
\ /
I N , |
SERIAL RECIPIENT RECIPIENT EXPRESS TELEPHONE DATE ! \ ’ !
o NUMBER NAME ADDRESS TRACKING NUMBER NUMBER : N L :
Company Profile ! N , !
P \ \ / ‘
Mission and values 1 i N 7 |
. 1 N , |
Development history | N S 1
2 | |
Global layout | AN Pl |
I \ ’ I
Customer Service Overview 3 | N L !
I A N , 4 I
4 | N / |
N ’
I N , i
1 \ , |
2025.06 5 | : / |
I \ 7/ I
I N ’ |
¢ | R ;
I S ’ I
7 : FREE(AREA ;
VN
I , N i
| ’ N |
I i
50F0 : | : : :
. . . i ’ \ |
O'l ‘ Company introduction d 02 ‘ Cutting edge news . ! K . |
U NE RIAENES ‘ // N !
I 1
. e i 10 | ’ N ]
Trusted LOCCI"Y, The logo uses clean geometrlc shapes ch modgrn typogrcphy to reflect the brand’s efflaenpy qnd contemporary | L N 0
. . style. Orange symbolizes energy and action, while white represents transparency and sustainability. [ ’ \ !
Efficient Everywhere. n I ’ N |
i ’ \ i
The logo uses clean geometric shapes and modern - . . : L N :
typography to reflect the brand's efficiency and contemporary 100 \ I-I 12 I ‘ N |
style. Orange symbolizes energy and action, while white 7‘ 5 4 9 4 1 L ! L, N :
represents transparency and sustainability. % % % 13 , 7 N ,
The minimalist design aligns with the brand’s eco-friendly 75 y i y ! 7 \ !
CESET SEET A ncreased by 74 ‘ncreased by 5% ‘ncraased by 0% ‘ , R I
values, emphasizing simplicity and resource efficiency. Y " | , N 0
i ’ \ i
This page provides examples of proper logo color usage 50 : ) AN :
across diverse backgrounds, ensuring clarity and brand y: Inventory backlog rate 15 [ L L |
recognition. It demonstrates how the logo adapts seamlessly 7 e o | ’ N :
to different design contexts while maintaining visual 25 A 16 1 L S |
BEEPY 1600. | 800 ” L
%/ % % " N
0 - 2 N
¢ o ___ N
2021 2022 2028 2024 2025 Single person: consignee: Reviewer:

04 05
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Handbags and Parcels

o0

o0

2
3

Drive Efficiency,
Deliver Trust.

0ogJ0<

o-g0<
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Identification System

LOADING
AREA

—

Drive Efficiency,
Deliver Trust.

SCANNING
CODE AREA SCANNING

(ODEAREA

& WAREHOUSENOI N omcﬂ
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Vehicle Painting

. ‘\
~')4

Partenaire de services de

sO0F0

Partenaire de services de
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Outdoor Advertising / Billboards

www.gofo.com
-

Tech-Driven
Last-Mile Specialist:

Trusted Locally,
Efficient Everywhere.

SOFO0

Precision -
Reliability -
Dedicated to
Last-Mile
Excellence.

Precision - Reliability -
Dedicated to
Last-Mile Excellence.

S0FO ¥ Reliability

www.gofo.com
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Work Uniform




Drive Efficiency,
Deliver Trust.




